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[bookmark: Let’s Get to Know Your Brand]Let’s Get to Know Your Brand
Before I start designing, I’d love to learn a little more about you and your brand. There are no right or wrong answers — the more you share, the better I can understand what you’re looking for and create something that feels truly yours.




[bookmark: About Your Brand]About Your Brand


1. What is the name of your business or brand?
Please include the exact spelling and any tagline or additional wording you’d
like to use. Replace this text.
2. Tell me a little about your brand.
What do you do, what do you offer, and what inspired you to start? Replace this text.
3. Who are you creating this brand for?
Tell me about your ideal customer or audience — who are they, what do they value, and what might attract them to your brand? Replace this text.
4. What makes your brand different?
What would you like people to remember about you compared to similar businesses? Replace this text.

[bookmark: Your Visual Direction]Your Visual Direction


5. If your brand were a person, how would you describe its personality?
For example: playful, elegant, warm, bold, minimal, quirky, sophisticated, natural, feminine, adventurous, etc. Replace this text.
6. What would you like people to feel when they see your logo and brand?
Think about the first impression you’d like to create. Replace this text.
7. Are there any colours you love or would like to explore?
Are there also any colours you definitely don’t want to use? Feel free to attach
colour palettes or visual references. Replace this text.
8. Are there any logos, brands or visual styles that you particularly love?
Please share examples and, most importantly, tell me what you like about them
— colours, typography, simplicity, illustrations, overall feeling, etc. Replace this text.
9. Is there anything you definitely don’t want your logo or
branding to look like?
Sharing examples of styles you dislike can be just as helpful as showing me what you love. Replace this text.
10. Are there any symbols, imagery, objects or ideas you’d
like to incorporate?

These can be literal or more abstract. Feel free to attach sketches, images or references. Replace this text.
11. Do you have any typography preferences?
If there are particular fonts, styles of lettering or examples you like, please share them. You can also attach references or provide font names. Replace this text.
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12. Where will you be using your logo and branding?
For example: website, social media, packaging, labels, business cards, signage, clothing, merchandise, print materials, etc. Replace this text.
13. Are there any practical requirements I should keep in mind?
For example, a logo that needs to work particularly well at a small size, be embroidered, printed on packaging, used in one colour, or work on specific backgrounds. Replace this text.
14. Do you already have any existing branding or materials I should consider?
If you’re refreshing an existing brand, please share your current logo, colours, fonts, brand guidelines or other relevant materials. Replace this text.

[bookmark: A Few Final Things]A Few Final Things


15. Is there anything else you’d like me to know before I
start?
Feel free to share anything that might help me understand your vision, inspiration, concerns or expectations for the project. Replace this text.
16. Do you have a specific deadline or launch date in mind?
If so, please let me know the date and whether there are any important milestones I should be aware of. Replace this text.




Once you’ve completed the questionnaire, please include it in one email together with all the information and visual references you’d like me to see. You can attach images and documents, or share links to your Pinterest board, current website, or any other inspiration. Before sending, please rename this document with the name of your brand.
Keeping everything together in one email helps me stay organised and makes sure no important details, ideas, links or visual references get lost or missed during the design process.


If you’re ordering a business card, flyer, social media templates, or any other brand collateral, please make sure all the information you’d like included is provided in one place.

You can add it to this questionnaire or provide it in a separate document, clearly titled with the name of the project, for example “Business Card”, “Flyer”, or “Social Media Posts”. Please use a similar format for each item, clearly separating the information that should appear on each side or page.
Business Card Front
· Logo
· Name
· Job title / position
· Any other text or elements
Back
· Phone number
· Email address
· Website
· Social media / handles
· Address
· Any other information or details
For other materials, such as flyers, brochures, labels or social media posts, please provide the text and information for each individual page, side or post in the same clear format.
Please double-check all spelling, contact details, links and other information before sending them over. Keeping everything together and clearly organised helps make the design process smoother and ensures that no important information or elements get lost or missed.


Delete all irrelevant text/instructions once complete
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